
（１月31日）英　　　　語

試験開始の合図があるまで，この注意事項をよく読み，間違いのないようにすること。
１．試験時間は15時から16時までの60分間とする。
２．監督者が指示するまで，この問題冊子は開かないこと。
３．この問題冊子は９ページだてである。もし，ページ等に脱落等がある場合には，直ちに監督	

者に申し出ること。
４．右下の受験番号欄及び解答用紙の受験番号欄，氏名欄に正確に記入し，受験番号マーク欄に
受験番号を必ずマークすること。マークが無い場合や誤って記入した場合の答案は無効となる。
　受験番号のマーク例（20123 の場合）

　　正しいマーク例　　　　　　　　　　　誤ったマーク例

５．解答用紙は，汚したり，曲げたりしないこと。
６．答案作成には，必ずHB以上の黒鉛筆又はシャープペンシルを使用し，間違った場合は完全に
消してからマークしなおすこと。

受験番号
万位 千位 百位 十位 一位

2 0 1 2 3
0 0 0 0 0

1 1 0 1 1

0 2 2 0 2

3 3 3 3 0

1 2 3 4 ○をする�

1 2 3 4 をする�

1 2 3 4 完全にマークしない�

1 2 3 4 枠からはみだす�

1 2 4 マークがうすい�

１．解答科目を解答用紙の解答科目マーク欄の解答する科目名の左にマークすること。マークさ
れていない場合又は複数の科目にマークされている場合は，無効となる。

２．解答は，解答用紙の解答欄にマークすること。例えば，問題文末尾に 10 と表示のあ
る問いに対して⑶と解答する場合には，次のように解答番号10の解答欄の 3 にマークすること。
解
答
番
号

解 答 欄
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15

10 1 2 1 4 5 6 7 8 9 10 11 12 13 14 15

注意事項

解答方法
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問題Ⅰ	 次の各文の空所に入る最も適切なものをそれぞれ下記の⑴～⑷から１つ選び，その番号

を解答欄にマークしなさい。 1 ～ 15

１.	 She went through the sea of tourists overflowing the ( ) sidewalks of Asakusa.�	

1

⑴　busy	 ⑵　crowd	 ⑶　jam	 ⑷　pack

２.	 ( ) I made a lot of preparations, I failed in the exam. 2

⑴　If	 ⑵　So	 ⑶　That	 ⑷　Though

３.	 This is the part of the job I ( ) most. 3

⑴　love	 ⑵　lovely	 ⑶　loves	 ⑷　loving

４.	 John is such a cheerful boy. He’s always ( ). 4

⑴　a smile	 ⑵　laugh	 ⑶　laughed	 ⑷　smiling

５.	 “In ( ) you need to talk to me, here’s my number,” she said. 5

⑴　addition	 ⑵　case	 ⑶　fact	 ⑷　short

６.	 All the family will be ( ) in Toyama over the holidays. 6

⑴　collect	 ⑵　correct	 ⑶　gather	 ⑷　together

７.	 Richard will be coming home soon. It’s ( ) to start getting dinner ready.� 	

7

⑴　time	 ⑵　timely	 ⑶　times	 ⑷　timing

８.	 I’m ( ) tired to cook after school. 8

⑴　full	 ⑵　so	 ⑶　such	 ⑷　too

９.	 If Jim does not call her, she knows that he is going to be ( ). 9

⑴　late	 ⑵　lately	 ⑶　slow	 ⑷　slowly

１０.	 Peter and I found a quiet corner ( ) we could talk. 10

⑴　how	 ⑵　when	 ⑶　where	 ⑷　why

１１.	 Our first weekly meeting for the project was ( ) last Friday. 11

⑴　attended	 ⑵　broken	 ⑶　held	 ⑷　taken

１２.	 The sun was ( ), so we decided to go to the beach. 12

⑴　shine	 ⑵　shines	 ⑶　shining	 ⑷　shone

１３.	 Rose ( ) to play the violin when she was five. 13

⑴　had began	 ⑵　had begun	 ⑶　has began	 ⑷　has begin
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１４.	 I have a ( ) throat and it’s hard to swallow. 14

⑴　hurt	 ⑵　pain	 ⑶　smart	 ⑷　sore

１５.	 A famous gallery gave Lily her own show, and it was a ( ). 15

⑴　happiness	 ⑵　luck	 ⑶　success	 ⑷　unhappiness

問題Ⅱ	 次の対話文Ａ，Ｂの空所⒜～⒠に入る最も適切なものをそれぞれ下記の⑴～⑷から1つ

選び，その番号を解答欄にマークしなさい。 16 ～ 20

対話文A.

Talking About Internships:

Ａ: Have you decided where to 　⒜　 for an internship?

Ｂ: Not yet. I’m still thinking. What about you?

Ａ: I’m thinking about a tech company. I’m interested in software development.

Ｂ: That sounds exciting. Do you know any good tech companies?

Ａ: Yes, I heard that some IT companies have good internship programs.

Ｂ: Nice! I’m thinking about a finance internship. I’m interested in the stock market.

Ａ: Finance is interesting. Do you have any companies in mind?

Ｂ: I’m considering ABC Bank and XYZ Securities. They are successful companies.

Ａ: Those are good choices. Have you prepared your resume?

Ｂ: Not yet. I need to rewrite it. Have you?

Ａ: Yes, I 　⒝　 mine last week. Do you need help with yours?

Ｂ: That would be great. I’m not sure how to write a good resume.

Ａ: No problem. I can help you prepare yours this weekend.

Ｂ: Thanks! Let’s also 　⒞　 interview questions together.

⒜ 16

⑴　apply	 ⑵　decide	 ⑶　reply	 ⑷　wait

⒝ 17

⑴　deleted	 ⑵　rated	 ⑶　stated	 ⑷　updated
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⒞ 18

⑴　practice	 ⑵　right	 ⑶　sound	 ⑷　train

対話文B.

Asking to Hand in Homework After the Deadline:

Ａ: Excuse me, Professor Smith. Can I talk to you about the assignment?

Ｂ: Of course, what’s on your mind?

Ａ: I’m having a really hard time finishing the assignment by the deadline. Is it in any 

way 　⒟　 to get an extension? May I hand it in a day or two late?

Ｂ: What’s been challenging for you with the homework?

Ａ: I’ve had unexpected family issues this week.

Ｂ: I understand. I can give you a two-day extension. Please 　⒠　 it by then.

Ａ: Thank you so much, Professor Smith. I appreciate your understanding.

Ｂ: You’re welcome. Take care of what you need to do and focus on completing it well.

Ａ: I will, I promise. Thanks again for your help.

Ｂ: No problem. If you have any questions, feel free to ask me any time.

⒟ 19

⑴　enough	 ⑵　plausible	 ⑶　possible	 ⑷　right

⒠ 20

⑴　carry	 ⑵　lend	 ⑶　reply	 ⑷　submit
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問題Ⅲ	 次の文章を読んで，下記の問いに答えなさい。

In her now classic essay, “Propaganda Techniques in Today’s Advertising,” Ann 

McClintock writes that people today “... are being seduced ... And few of us protest. 

Why? Because the seducers are the advertisers we willingly invite into our homes. We 

are victims, content―even eager―to be victimized.”

To McClintock, advertising is propaganda. Propaganda is not concerned with 

what is true or false, good or bad. Propagandists only care ( a ) getting their 

messages believed. Propaganda is manipulation― brainwashing. And advertisers adopt 

propagandists’ techniques to sell us their goods. One such technique is “Name-calling.” 

The advertiser makes nasty, negative remarks about a competing political candidate, 

for example. Name-calling makes the candidate look so bad that he or she will never 

get our vote!

Another propaganda trick is “Transfer.” Advertisers aim to improve a product’s 

image by associating it with a symbol that most people respect―like a national flag. 

The symbol has prestige and glory attached to it. Therefore, the product associated 

with it must be good, too, and so we want it!

“Testimonials” is the use of an admired celebrity to talk about a product and make 

it look more attractive. The celebrity isn’t an expert. But we couldn’t care less. We like 

him or her, so we want the product.

“Plain Folks” is another ad trick that we may find especially hard to fend off. Let’s 

say a TV commercial introduces us to the kitchen crew of a fast-food shop. They are 

honest and hard-working, committed to turning out a quality product. Because they are 

“just ( b ) us,” we trust them and their cheeseburgers.

With the “Bandwagon technique,” advertisers apply pressure by saying that 

everyone’s buying “it,” whatever “it” is. And because we all have a deep desire to be 

included―to conform and be part of the “in crowd”―we jump on the bandwagon and 

buy “it,” too.

So, how do we resist being taken in? Awareness of these techniques is a good 

first step. But knowledge alone isn’t enough. ( c ) general, all ads are designed for 

one thing: to keep us ( d ) thinking. They appeal to our emotions, our prejudices 

ア

イ

ウ

（著作権の都合上，問題文の掲載をしておりません）
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and biases, not to our minds. As McClintock says: “Clear thinking requires hard work: 

researching the facts, examining both sides of an issue, using logic to see the flaws 

in an argument.” It’s so hard, in fact, that many of us let advertisers do it for us. “Bad 

idea,” says McClintock. “Never consent to hand over to others your independence of 

thought and action.” Think, in other words, for yourself.
［注］ �seduce: そそのかす　　manipulation: 巧みに操ること　　trick: 策略，手口　　prestige: 名声� 	

fend off: 受け流す　　bandwagon: 時流，流行　　conform: 順応する　　take in: だます　　flaw: 欠点� 	
hand over: 譲り渡す

［出典］ �Jim Knudsen (2016), “How to Avoid Being Tricked by Ads,” in How-to English: Advice for a Better 
Life, p. 49, Nan’un-Do. （本文を若干変更してあります。）

問１　文中の空所⒜～⒟に入る最も適切な前置詞をそれぞれ下記の⑴~⑷から１つ選び，その番

号を解答欄にマークしなさい。ただし，同じ語を繰り返し用いてはいけません。また，文頭

にくる語も小文字で始めてあります。 21 ～ 24

⒜　 21 	 ⒝ 22 	 ⒞ 23 	 ⒟ 24

⑴　about	 ⑵　from	 ⑶　in	 ⑷　like

エ

（著作権の都合上，問題文の掲載をしておりません）
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問２　次の各文の空所に，それぞれ下記の⑴～⑷から最も適切なものを１つ選んで本文の内容に

一致する文にし，その番号を解答欄にマークしなさい。 25 ～ 28

1.	 According to McClintock, advertising today ( ). 25

⑴　is being strongly protested by many people

⑵　makes us buy things against our will

⑶　makes us overlook the weakness of a product

⑷　uses propaganda techniques to attract people to buy products

2.	 According to the text, propaganda tricks of advertising include ( ).� 	

26

⑴　copying popular products that everyone wants

⑵　making a really bad product look attractive

⑶　using experts to demonstrate the quality of a product

⑷　using such a famous symbol as a national flag

3.	 “Plain Folks” is an advertising trick that shows how ( ). 27

⑴　a reliable big company runs a fast-food shop

⑵　celebrities we like say good things about the product

⑶　everyone around us buys the product

⑷　ordinary hard-working people make the product

4.	 To avoid easily believing what advertisement promotes, ( ). 28

⑴　all we have to do is to know its techniques

⑵　be a good, hard-working person

⑶　use your own mind

⑷　we should listen to our own emotions
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問３　文中の下線部ア~エの語について，文中での意味に最も近いものをそれぞれ下記の⑴～⑷

から１つ選び，その番号を解答欄にマークしなさい。 29 ～ 32

ア　brainwashing 29

⑴　a machine for washing clothes and household linen

⑵　the ability to think clearly and learn quickly

⑶　the act of cleaning something using water and usually soap

⑷　the process of making someone believe something by repeatedly providing 

them with only good information

イ　symbol 30

⑴　a series of sounds made by instruments or voice in a way that is pleasant 

or exciting

⑵　a sign, shape, or object that is used to represent something else

⑶　a system of communication used by people living in a particular country

⑷　an image seen on a television or cinema screen

ウ　celebrity 31

⑴　someone who has the same parents as you

⑵　someone who is famous, especially in the entertainment business

⑶　someone who attends a play or film

⑷　someone whom you do not know

エ　mind 32

⑴　a special ability to know something without using any of the five senses

⑵　the ability to think of new ideas

⑶　the ability to think and reason, your intelligence

⑷　the ability to use your imagination to produce something new
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問題Ⅳ	 次の英文の空所⒜～⒞に入る最も適切なものをそれぞれ下記の⑴～⑷から1つ選び，そ

の番号を解答欄にマークしなさい。 33 ～ 35

The following are the advantages of e-books over printed books in terms of four 

important criteria: portability, readability, accessibility, and cost.

E-books are more portable than printed books. You can carry hundreds of e-books 

with you on one device that weighs only a few hundred ( a ).

In terms of readability, printed books with small print may ( b ) your eyes. Most 

e-readers use e-ink. It’s easy on the eyes and allows you to read even in bright sunlight. 

It is also possible to change the font size.

Regarding accessibility, you can download e-books in just a few minutes. There’s 

no need to go to the bookstore or library. And most libraries offer e-book lending for its 

members.

( c ) cost, e-books are cheaper than printed books, and you don’t need to buy 

an e-reader. All you need is a computer, tablet or smartphone.
［注］ �print: 活字

［出典］ �Robert Hickling and Jun Yashima (2021), “Printed Books Versus E-books,” in Jigsaw INTRO―
Insightful Reading to Successful Writing, p. 30, Cengage Learning. （本文を若干変更してあります。）

⒜ 33

⑴　dollars	 ⑵　grams	 ⑶　images	 ⑷　pages

⒝ 34

⑴　damage	 ⑵　improve	 ⑶　protect	 ⑷　train

⒞ 35

⑴　As for	 ⑵　In spite of	 ⑶　Instead of	 ⑷　Thanks to

（著作権の都合上，問題文の掲載をしておりません）
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問題Ⅴ	 次の各文の（　　）内の語（句）をそれぞれ日本語の意味に合うように並べかえ，その並

べかえた語（句）のうちで，2番目と4番目にくるものの番号をそれぞれ解答欄にマークし

なさい。ただし，文頭にくる語も小文字で始めてあります。 36 ～ 43 � 	

⑴～⑷は，高校の服装規定に関する一連のトピックです。

⑴　高校での服装規定について生徒たちの意見があります。� 	

２番目＝ 36 ，４番目＝ 37

（1. on　2. have opinions　3. high schools　4. in　5. students� 	

6. the dress code ）.

⑵　賛成の立場と反対の立場の意見を聞いてみましょう。� 	

２番目＝ 38 ，４番目＝ 39

Let’s （1. what　2. and against the dress code　3. to say　4. hear　5. both for� 	

6. they have ）.

⑶　僕は賛成です。制服があると朝着る服を考えなくていいので楽です。� 	

２番目＝ 40 ，４番目＝ 41

I am for it. Having a uniform is easier because （1. in the　2. what� 	

3. have to　4. think about　5. to wear　6. I don’t ） morning.

⑷　私は反対です。みんなが同じ服を着ていると個性を伸ばしにくいのです。� 	

２番目＝ 42 ，４番目＝ 43

I am against it. It （1. wears the same　2. is difficult　3. if everyone� 	

4. individuality　5. to develop　6. clothes ）.






